
 
 

 

 

Founder and Management Team of FLYNT 

 

Dr. Daniel Kirchert 

Founder and Chief Executive Officer 

Dr. Daniel Kirchert discovered his passion for China early on. While pursuing his 
mathematics degree at LMU Munich, he deepened his interest through courses in 
Sinology and language studies, influenced by a growing network of friends with 
Chinese backgrounds. 

After receiving a scholarship in Nanjing and earning his doctorate on regional 
development in China, he transitioned into the corporate world. Dr. Kirchert worked 
at BMW, holding various leadership roles in both Munich and the BMW joint venture 
with Brilliance in China. In 2013, he joined the Chinese executive team of Nissan’s 
premium brand Infiniti, tasked with reshaping the brand’s presence in China. 
 
Later, he co-founded the automotive startup BYTON, aspiring to create a “Chinese 
Tesla.” Despite assembling a global team and securing significant investments, 
BYTON faced challenges and ceased operations in 2020, impacted by the funding 
difficulties during the COVID-19 pandemic. 
 
Upon returning to Germany, Kirchert utilized his expertise to strengthen the bridge 
between China and Europe. Through the establishment of NOYO AG, he created an 
innovative platform for the Swiss automotive market, facilitating access for Chinese 
manufacturers to the European market and streamlining the distribution of their 
electric vehicles. By advising numerous Chinese companies, he played a pivotal role 
in their successful European market entry, connecting cutting-edge Chinese 
technologies with European customer demands. 

At the end of 2022, Kirchert identified a critical gap in the European transport 
sector’s electrification efforts. Together with Rogan Liu, his long-term business 
partner, he developed the idea for FLYNT, recognizing a unique opportunity to 
address the sector’s challenges. “In 2023, the European transport sector emitted 
nearly 100 million tons of CO2, while electric light commercial vehicles 
(eLCVs) accounted for less than 5% of new registrations,” Kirchert explains. “At 
the same time, discussions with LCV users revealed a strong willingness to 
transition to emission-free alternatives—provided that the vehicles met their 
operational needs and expectations.”  
 
This need served as the foundation for FLYNT. In collaboration with one of China’s 
leading OEMs, MiracoMotor, Kirchert is developing an eLCV platform specifically 
designed for Europe. The goal is to create a vehicle that sets new benchmarks in 
efficiency, range, cargo capacity, and cost-effectiveness. Simultaneously, FLYNT 
emphasizes a robust service and spare parts network to ensure an optimal customer 



 
 

 

experience. 
 
“With FLYNT, we are introducing electric light commercial vehicles to Europe at 
the right time, making a significant contribution to the green energy 
transition,” Kirchert emphasizes. 

 

Rogan Liu 

Founder and Chief Operating Officer 

Rogan Liu serves as Founder and Chief Operating Officer of FLYNT, leveraging two 
decades of expertise in engineering, product development, and strategic project 
management. His career has been defined by his deep involvement in the electric 
vehicle (EV) industry, where he has consistently driven innovation and advanced 
sustainable mobility solutions. 

Liu began his career as an engineer at GAC-Toyota, where he gained hands-on 
expertise in automotive development. In 2008, he joined the headquarters of GAC 
Group, where he played a pivotal role in strategic planning, investment management, 
and product innovation. During this time, he contributed to significant advancements 
in China’s electric vehicle sector, including product planning, new technology 
integration, and collaborative projects with global partners. His work laid the 
groundwork for several successful electrification and intelligence initiatives. 

In late 2022, Liu identified a significant opportunity to bring Chinese electric vehicles 
to the European market. Recognizing challenges in aligning product innovation with 
market readiness, he partnered with Dr. Daniel Kirchert to establish FLYNT. His 
longstanding collaboration with MiracoMotor, a company specializing in electric light 
commercial vehicles, became a foundational element of FLYNT’s approach. This 
close partnership enables FLYNT to deliver purpose-built electric LCVs that bridge 
the best of Chinese engineering with the needs of European customers. 

"FLYNT is built on a foundation of trust and collaboration," says Liu. "Our deep 
relationship with MiracoMotor allows us to set new standards for efficiency, 
sustainability, and customer value in the light commercial vehicle market." 

As COO, Liu is committed to ensuring FLYNT’s long-term success through strategic 
leadership and innovation-driven initiatives. He plays a pivotal role in aligning the 
company’s top-level strategy with its operational goals, emphasizing value chain 
optimization and the seamless integration of supplier networks. By combining his 
deep industry insights with a forward-looking approach, Rogan ensures that FLYNT 
not only delivers high-quality products but also builds a robust foundation for future 
growth. His efforts focus on creating a unique cooperation model that bridges 
Chinese technological excellence with European market demands, paving the way 
for transformative solutions in sustainable mobility. 

 



 
 

 

Moritz Klinkisch 

Co-Founder and Chief Commercial Officer 

Moritz Klinkisch brings over 20 years of automotive experience to his role as Co-
Founder and Chief Commercial Officer of FLYNT. He leads the development of a 
modern, digital, and highly efficient sales and service network, aiming to elevate 
digitization and customer focus in the light commercial vehicle sector to a new level. 

After earning his degree in economics, Klinkisch began his career at BMW Group, 
where he held various international leadership roles. As Head of Digitalization 
Aftersales, he led a global team across Chicago and Lisbon, driving the digital  
aftersales experience in the myBMW app and significantly increasing digital service 
transactions. During his tenure as Director of Product Marketing in Korea, he 
expanded the product portfolio, supporting substantial annual sales growth. He also 
introduced BMW’s first electric vehicles and a private EV charging network in Korea. 
As Product Management Lead for BMW i, he defined global requirements for BMW’s 
initial electric vehicles and developed a successful market launch strategy. 

After leaving BMW, Klinkisch played a key role in the success of NOYO AG, 
establishing a Swiss import and service network for electric vehicles and leading the 
launch of new models, laying the groundwork for the brand’s growth. 

“A highly digitized sales and service network is the key to the success of 
electric light commercial vehicles,” Klinkisch emphasizes. “At FLYNT, we 
ensure that our customers receive not only innovative products but also 
reliable, first-class service.” 

With extensive expertise in digitization, e-mobility, and customer experience, 
Klinkisch is instrumental in positioning FLYNT as a leading player in sustainable 
mobility across Europe. His focus remains on consistently delivering FLYNT’s 
service promise while keeping customer needs at the forefront. 

 

Laura Peschke 

Co-Founder and Chief Marketing Officer 

Laura Peschke is Co-Founder and Chief Marketing Officer of FLYNT. With over a 
decade of experience in the automotive industry, she has established herself as an 
expert in introducing Chinese OEMs to the European market. Her career is defined 
by developing and implementing integrated marketing and communication strategies, 
particularly in dynamic and highly competitive environments. 

Her professional journey began at General Motors Europe, where she led marketing 
communications for Cadillac and Chevrolet across 16 European countries. Here, she 
honed her skills in building strong brand presence and adapting global strategies to 
local market demands. She later took charge of BYTON’s European marketing 
strategy, overseeing the global launch of the M-BYTE series production. At NIO, she 



 
 

 

designed and executed the marketing and communication strategy for the brand’s 
European entry, including the launch of two new models. 

Peschke excels at introducing new brands to dynamic markets, combining strategic 
vision with practical implementation to establish brands sustainably. Her focus on 
building trust and fostering long-term customer loyalty aligns perfectly with FLYNT’s 
mission to become a leading player in the electric light commercial vehicle sector. 

“The eLCV segment holds immense potential, not just by engaging decision-
makers with compelling products but also by involving end-users directly,” 
Peschke explains. “With a data-driven, digital approach and creative campaigns, 
we are creating a forward-thinking brand that sets new benchmarks and 
unlocks untapped opportunities in the industry.” 
 
At FLYNT, Peschke employs an innovative approach that encompasses the entire 
decision-making process—from key stakeholders to end-users. Her vision is to 
create a brand that thrives on authenticity, digital excellence, and strong customer 
relationships. With her strategic focus, she positions FLYNT as a leading player in 
the electric commercial vehicle sector. 

As a Co-Founder, Laura Peschke is instrumental in advancing FLYNT’s mission to 
fully realize the potential of electrification in the light commercial vehicle segment. 
Through her extensive expertise and innovative strategies, she is driving the 
company’s position as a market leader and shaping the transformation of the 
industry toward sustainable, future-oriented solutions. 

 


